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The Tarifica Score™ 
 
 

Overview 

The Tarifica Score was developed to answer a simple 
question: which mobile plans provide the best consumer 
value? The Tarifica Score answers this question through its 
proprietary formula designed to quantitatively determine 
the consumer value of all plans in a country. It can be used 
to: 

♦ Differentiate plans in marketing, advertising and PR 
efforts by providing subscribers with the ability to 
promote "Top Value" Plans 

♦ Enable robust comparison of operators within and 
across countries—identifying brands that are 
providing top value to consumers 

♦ Assist customers in selecting the best value plans 
regardless of their budget 

The Tarifica Score is a comprehensive algorithm that 
computes the aggregate value of every feature of a mobile 
plan (including usage allowances, network coverage, 
data speeds and value added features such as premium 
content) and divides this value by the plan’s total charges 
to calculate its unit cost. The result is a numeric measure of 
the plan’s consumer value relative to all other offers in the 
same country. Scores are scaled to range from 0 (worst) 
to 100 (best). 

Who Can Benefit from The Tarifica Score? 

♦ Mobile Operators (MNOs and MVNOs) 

♦ Mobile Service Retailers 

♦ National Telecommunications Regulators 

♦ Consumer Organizations 

♦ Device Manufacturers 

The Tarifica Score algorithm was developed through a rigorous process that used offers from many operators 
in many countries to validate its global applicability. Service volumes (voice, text, data) are weighted based on 
interviews with regulators, operators and industry media, and Tarifica's years of experience studying mobile 
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plans and customer preferences. Consumer surveys were 
used to validate assumptions. Tarifica's analysts apply this 
formula on a monthly basis to every mobile plan and 
promotion available in subscribers' countries, producing a 
ranking of plans by their consumer values. These rankings are 
delivered separately for prepaid and postpaid plans, and 
further subdivided into multiple price categories. Every month 
Tarifica also publishes a country-level report that details the 
driving factors behind each operator’s scores.  This process 
allows users to instantly identify both the "Top Value" plan in 
each price category and the operator that consistently 
provides the best value. 

Read more about the marketing benefits of The 
Tarifca Score. 

Price 

The price of an annual subscription that includes 12 monthly 
reports, six hours of analyst support and four quarterly 
briefing sessions is US $18,000. 

About Tarifica 

Tarifica is uniquely qualified to produce the Tarifica Score 
because of its singular focus on researching and analyzing 
telecom plans around the world. In maintaining the Tarifica 
Mobile Database, Tarifica’s research team tracks and 
catalogs every mobile plan, rate and offer from more  
than 275 MNOs and 
MVNOs in 73 
countries in every 
region of the globe. 
This effort enables 
Tarifica’s analysts to 
gain a broad 
understanding of the 
latest innovations in 
plan development 
occurring worldwide. 

The Tarifica Score 

♦ Produces unambiguous, easy to 
understand numerical scores measuring 
consumer value that can be used to 
differentiate and promote plans 

♦ Keeps operators current with monthly 
updates that demonstrate the changes in 
plan values due to current promotions, 
discounts and deals that often drive 
customers to purchase new plans 

♦ Identifies Top Value Plans overall in each 
market as well as in each price category, 
providing multiple opportunities for 
operators to promote their scores 

♦ Enables customized plan development to 
achieve the highest scores at the lowest 
development cost (pre-launch scoring 
assistance is included with a subscription) 

♦ Makes plan selection easier for 
customers while assuring them they are 
buying a high value plan. 

♦ Reduces outward churn, while enticing 
customers to leave other operators 

♦ Increases sales in general and increases 
sales of longer contract, higher margin 
plans in particular 

♦ Provides market intelligence on 
competitive plans in terms of consumer 
value, not just price and service 
allowances 

♦ Offers unbiased third party perspective 
and credibility 

♦ Provides consumer groups and regulators 
with another means of measuring plan 
values and assessing their consumer 
friendliness 

♦ Comes with republication rights allowing 
subscribers to publish winning Tarifica 
Scores on their websites, in retail stores 
or via distribution to in-country media 
outlets (e.g., newspapers, magazines, 
radio stations, television stations, 
independent websites, trade 
publications, etc.) 

CONTACT 
Tarifica 
210 Malapardis Rd. 
Suite 203 
Cedar Knolls, NJ 07927 
United States 
 
Phone 
+1.973.602.0100 
 
Email 
sales@tarifica.com 
support@tarifica.com 
 
Web 
www.tarifica.com  
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